Setting a filter to control advertisements directed to a user. 



Receiving advertisements based on the filter setting, at the user's 
personal device. 



Accepting the advertisements at the user's personal device. 



Providing the user with rewards for accepting the advertisements. 



Fig. 2a 



A useriogs onto an internet service configured to 
control advertising messages. 




The user may create a profile containing filter criteria. 



no 



203b - 




02b 



204b 



User updates filter criteria in 
the user's profile 



206t 



The Internet service reads the filter criteria from the 
user profile. 



205b 



207t 



The internet service provides (e.g. filtering) third party 
advertisements to the user based on the filter criteria. 



no 



208b 



209b- 




Providing the user with a reward (e.g. cash) and 
updating the balance in the User's reward account. 



210b 




21 1b^. 



Redeem user rewards and update the balance in the 
User's reward account. 



Fig. 2b 



Examining User profiles from an internet service where the 
User profiles contain filter criteria which provides what 
advertisements are acceptable to the user and the 
minimum compensation required by the user for accepting 
the advertisements. 



Comparing the filter criteria from the user's profile with the 
type of recipients the third party wishes to send 
advertisements to. 



Selecting target recipients for advertisements. 



Fig. 3 



401a 



Receive user request to access an area online (e.g. register with 
ad rewards program website, obtain email account) 



402a 

XT' 



In response to user request, presenting a quiz question and the 
acceptable manner of response to the user in order to determine 
if the user is human or automated respondent. 




Fig. 4a 




Fig. 4b 



401c 



402c- 



403c 





Receiving a user request to access an area online (e.g 
register for an ad rewards program, sign up for an email 
account, enter a sweepstakes, etc..) 


\ 


f 




Advising the user that in order to take the quiz they will 
need to diffentiate meaningful words from buffer words 
where different words are spoken in cadence. 




J 


I ^ ^ 


Further advising the user that they will need to combine 
the meaningful words into the quiz question being 
asked. 









404c_ 



ri 



Providing the user with different words spoken in 
cadence where the words are delivered in an audio 
format to the user. 



405c 



40' 



End quiz. User 
not verified as a 
human user 



407c 



408c 





Fig. 4c 



401 d 



A user attempts to access an advertising message (e.g 
user points and clicks a graphical image). 



402d 



In response to user attempt to access an advertising 
message, the user is presented with a quiz to determine 
if the user is human or an automated respondent. 



403d 



The user may abandon the attempt to access the 
advertisement or respond to the quiz. 



404d 




End quiz. User not verified as 

a human user and will not 
receive rewards for viewing the 
advertisement. 




yes 



406d 




407d. 



User passes quiz and is validated as a human user. 
User will receive rewards for viewing the advertisement. 



Fig. 4d 



Mjr \;:::butc (Wni juration Pavze • S^rccn.shot 



Aunbutc 


i V a i ues 

i 


Siibinu on approval lor 
Demographic 
Qualification 


Submit on approval 
for Demographic 
Research 


, Name 


Mm Lim " 




1 Age 


30 


1 


| Gender 


MALE 


j 


i Date oi Flirth 




; Zipcodc 


-M28 


i 




! Household income 




I 




! I i 




1 



\il\emscr Specirtc-Qonus Pace • Sample Scrccnshot 



Attribute ! 


User Date 
ANailabic' 


Demographic i 
Bonus 

i 


Research 
Bonus 


Share tor ; Share tor i 
Demographic i Research 
Bonus? | Bonus? 


User 
bonus 


Name ! 


200 1 


200 


! . ! 400 


Age 




100 


100 




0 


Gender 




100 


100 




; :oo 


Date ot Birth 


I 


500 


500 


! - i ? 


1 o 


i Zipcode 1 


500 


I 500! • ; : 


1000 


! Household Income 


t ... 


10000 


1 10000 


I c ! 


J 


j Number of cars 


5 


5000 


1 5000 


1 : 1 ; 


. 10000 


1 i 


i i i : 


j Total Bonus i 


! | i 11600 




Notes: 

• All Attributes and Bonus rewards are defined by Advertiser 

• If user data is available AND shared, user earns bonus for that attribute. 

• Each User Bonus ucm and Total Bonus is calculated automatically, or may require 
optional "UPDATE" button 

• : denotes check boxes that user can check to share attribute and earn bonus. If 
checked, denoted by c 

• ??? denotes input box that user needs to till out if user wishes to earn bonus for thai 
attribute. In this example, the "5" was entered for "Number of Cars - , 



1 ^-6 



New user suns wuh N 3 0 
N represents the number of 
transactions allowed before 
the next SmanQui*-' 



Skip N transaction 
t ransactions include Logins 



Top 



Suspend user account tor a time 
period and use: is re -validated ' 
I Reset N * 0 ! 



J 


u 




M 






N-k | ~ 




Here are a t'cw examples of how Banner Ads will look with the SmartPenny 
enhancements: 



ioi" 



Simple dinner Ad with ao dynamic Soous caicuitfwe; 



Simple 9tnner Ad with dvrumtc Boons caiculitieo: 



#Oornb< 



Click here to buv comics at f\^< 
35-40% off A earn ?000 
SmartPtnnies* Bonus up to 

20,000 SmanPenmes! c~m»+ 



Click here to buv comics at 
35-40% off* earn 5000 [' Ujl* 
SmartPenntes! Current bonus 
},50at0.000 SminPermiest 



Sirapte Banner Ad ^tb Java-enebkd dynamic Boom catenation (pop-up wmdot* ^nen metac ovcrr 



#Gorrii;< 



Click here to buv comia at 
35-40% off* earn 5000 
SmanPenmes! Bonus up to 
20,000 SmanPennies! 




0>ck • t» «+ ! 



Simpte Banner Ad <*ita no Bonus: 



Click here to buy comics at 
35-40% off A earn 5000 
SmanPennies! 




Samples of what buy screens may look like: 




foo2- 



The SmartPenny success story. 

A short biography of the hottest 
Internet startup and how it 
rocketed to fame and fortune. 

$P 25,000 

Click here to buy (CJj 



10 



0* 




All Poems art SP5000 
unless otherwise noted 




I SP7500 



User reads e-maii OR vtsus 

web page through 
conventional means (surfing, L 
search engine, referrals) 




F\i - Ik 



t/0 



Show user 
Smartl'cnm u«ni 
logm page 
User lous into 
svsicm 




YES 



/«0 



User is prompted 10 enter 
the amount of up i mrut 
box. click dial, selection 
box. radio burtons, etc i 



Display SmartTip page 




l-ixcd 



User enters optional comments 
to be sent to web paije owner • 



Tip request w«h tip amount and 
comments are sent to 
SmanPenny serven for 
processing 



r 



User receives generic or custom 
Thank You message 



User proceeds 
as he normally 



* 



Content IVoudcrs can politely solicit gratuity by 
uicludinis the SmahTip*' button to ihciw web pages. An 
example ts shown below: 



Click here to leave a tip 



I hope you enjoyed this article. 1 
welcome your comments and 
contributions. Thanks! 





«r«<d 



SmartTip™ Screenshots 

fhis js exampie ot' what the Smart"!"! p* window may look like: 



Enter Tip Amount $P 



2500. 



Qc/f 



Please enter any comments here: 




Demographic Reward Matrix 



'•Sr 







Six months of daily usage' 


Show 






Gender 


Aoe 


(Due for vacation) 


Banned 


°eward 


MALE 


Young 


NO 


NO 


S 


1 50 


MALE 


Young 


YES 


YfcS 


s 


3.50 


MALE 


Middle 


NO 


NU 




0 50 


MALE 


Middle 


YES 


Y£5 




2.60 


MALE 


Senior 


NO 


NO 




oso 


MALE 


Senior 


YES 


YES 


S 


2.50 


MALE 


None Given 


NO 


NO 


s 


:so 


MALE 


None Given 


YES 


YES 


s 


2.S0 


FEMALE 


Young 


NO 


NO 


s 


' 10 


FEMALE 


Young 


YES 


YES 


s 


3.10 


♦ FEMALE 


Middle 


NO 


NO 


s 


: 20 


* FEMALE 


Middle 


YES 


YES 


5 


2 20 


FEMALE 


Senior 


NO 


NO 




Z :o 


FEMALE 


Senior 


YES 


YES 




: io 


FEMALE 


None Given 


NO 






0 10 


FEMALE 


None Given 


YES 


YES 




2 '0 


None Given 


Young 


NO 


NO 




1 00 


None Given 


Young 


YES 


YES 


s 


3.00 


None Given 


Middle 


NO 


NO 


s 


0 '0 


None Given 


Middle 


YES 


YES 


s 


2 10 


None Given 


Senior 


NO 


NO 


s 




None Given 


Senior 


YES 


YES 


3 


2 00 


None G«ven 


None Given 


NO 


NO 


s 








YES 


YES 


3 


2 00 



HML 

Brow >cr 



HTML 
Brow scr 



HTML 
Browser 



HTTP 
Request 






90 (o 



\\ w \\ .SmartPenm .com 
web ser\ er 



Ja\a Servlet 



(f^SmarlPenny application 




Wo 



Database 



(njBITTS""--' 



1 



Merchant Account Priority Bid Matrix 



Enter your destination URL and the desired bid for each -consumer attnbute. The combination of 
your bid matrix and the customers' profile will create a unique search result list sorted by resulting 
bids. You have the option of passing a portion of your bid along to the consumer when the click to 
your site. Enter the percentage of the resulting bid you-wish to pass on to your visiting customer in 
the percent field. 



Pass Through Percent: 
URL: 

Returning Customer = "Yes"? 
Keywords: 

Keyword 1: 
Keyword2: 



• 0% r 



25% r 50% 



http://www.YOor 



$1.00 



$0.25 



$0.20 



Gender: 

Household Incom 

$50, 
$100,0 

Age: 



u 1 ta tfl 



Example.: 



Your_Company.com sets its bid leveis 
to attract its target customers. With 
these settings, a new customer 
searching under "Keyword2" who is a 
35 year old, married male, with two 
children and household Income of 
$75,000/year and has made purchases 
from your site in the past will trigger a 
bid of $2.20, 0% of which will be 
passed on to the customer when he 
clicks to Your.Company .corn's site. 



65+: | $o.os 

Marital Status: 

Married: 

Single: 

Children In Household: 



$0.10 



$0.20 



0: 
1: 

2-K 



$0.00 



$0.10 



$0.40 



Merchants may elect to pass through a portion of their bid to the consumer to be 
more aggressive in attracting consumers to their site. Search results wtll be 
ranked based on the bid offered. Sites who offer a reward wilt have that reward 
listed next to their link. 
Example: 



Given a certain consumers demographic profile: 



9'? 



Amazon.com bids $1 .50 
Pets.com bids $1.10 
SmallFry.com bids $0.50 

CrazyEddy.com bids $1 .00 and elects to pass 25% or $0.25 through to the visiting 
- consumer 

Results display as: 

Site Your reward for visiting 

1. Ama2on.com 

77?e best books online 

2. Pets.com 

7?7e best pets online 

3. CrazvEddv.com $0.25 

We're crazy! Try us! 

4. SmallFiy.com 

We're small, but we try harder! 




CAWlNDOWS\TE.\tWfWmis Aflrfllct .*« 
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